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SESSION 1: TOOLS AND STRATEGIES FOR THE VALORISATION OF QUALITY AND ORIGIN PRODUCTS 

OPENING SPEECH, VINCENT LABARTHE, VICE-PRESIDENT OF OCCITANIE REGION IN CHARGE OF AGRICULTURE AND 

OUTGOING PRESIDENT OF AREPO



 

 

AGROSMARTCOOP: OBJECTIVES AND MAIN RESULTS OF THE PROJECT, JOSÉ SEVERINO MONTES PÉREZ, PRESIDENT 

OF AGACA 

 Encourage eco-innovation

 Support th intelligent marketing

 Encourage the association of agri-food cooperatives from the Sudoe area

intercooperation.

THE KEY FACTORS OF THE INTELLIGENT MARKETING STRATEGY OF GIS, JÉSUS GONZÁLEZ VÁZQUEZ, PRESIDENT OF 

ORIGEN ESPAÑA 

For GIs, the ultimate goal must remain the 

creation of added value for all operators in the production chain and for the territory as a whole.

 Origin / Territory – History / Tradition – Cultural values:  

 Product quality – Product reputation – Exclusivity:  

 Guarantee / Traceability:  

 Environment - Animal Welfare - CSR:  

  and GIs adapt tradition to innovation; 

  price that is ultimately reasonable and justified; 

 generate wealth, culture and innovation  

  taste  healthy diet;  

 GIs to be certified and controlled, 

 

the idea of proximity

information promotion
The product is precisely the 

element that validates the link between them and generates emotions, promises and social cohesion.

http://www.agrosmartcoop.eu/
http://www.origenespana.es/
https://www.historiasentumesa.es/
http://www.agro-alimentarias.coop/noticias/ver/OTA5
https://www.diariocritico.com/el-nuevo-spot-de-ternera-gallega-es-pura-ternura


 

 

THE CONTRIBUTION OF GIS TO RURAL DEVELOPMENT DYNAMICS: THE EVIDENCES OF RESEARCH, CLAIRE CERDAN, 

CIRAD, SCIENTIFIC COMMITTEE OF AREPO 

there is no systematic and complete study of their contribution 

to rural development

as a virtuous circle of quality and not a simple finished product

 Legal instrument

 Product’ specifications:

 GIs use in producers' strategies

 Collective action, governance

 Role of public policies/actions

 Participation/knowledge  

 Commercialisation and use 

 Strong use of GIs . 

Example of Brazilian hybrid wine

process strategy 

This method of analysis can be applied also before the adoption of a GI (ex-ante) to 

identify the desired impacts and the paths to take in order to achieve them. 

  



 

 

SESSION 2: HOW TO BETTER SUPPORT QUALITY AND ORIGIN PRODUCTS IN THE CAP? 

 

“A NEW CAP FOR HIGH QUALITY FOOD”: AREPO POSITION ON THE FUTURE OF CAP POST 2020, LAURENT GOMEZ, 

SECRETARY GENERAL, AREPO 

keep the CAP budget at least at the current level CAP regionalization

The issues at stake include the lack of communication and promotion of GIs to consumers and their protection on 

the internal market and in third countries

NATHALIE SAUZE-VANDEVYVER, DIRECTOR OF QUALITY, RESEARCH & INNOVATION, DG AGRI, EUROPEAN COMMISSION 

underutilized potential

 February 2018

 62% of EU citizens consider that providing safe, good quality food should be the priority of the CAP; 

 77% say that certifications affect their purchases; 

 only 18% know the European PDO/PGI 

certifications whereas 37% know Fair Trade. 

greater 

flexibility and subsidiarity to the Member States. Each Member State will have to take responsibility for the 

implementation and fulfilment of the objectives established at EU level. 

The CAP will remain a common policy and the Commission does 

not intend to renationalize it.

 simplification

Lisbon Agreement

http://ec.europa.eu/commfrontoffice/publicopinion/index.cfm/ResultDoc/download/DocumentKy/82192


 

 

HERBERT DORFMANN, MEP, MEMBER OF COMAGRI, RAPPORTEUR ON THE COMMUNICATION ON “THE FUTURE OF 

FOOD AND FARMING” 

new delivery model

market distortions that exist today must not be aggravated. 

In addition, the competences and responsibilities of the Regions must be respected

CAP funding With the Brexit and new policy burdens, the EU faces a diminished 

overall budget. 

direct payments under the first pillar

Young farmers are drivers of innovation

Rural development

Greening

Measures for products valorisation: the CAP must also include a more comprehensive policy of support and 

valorisation of agri-food products, to ensure a fair income for farmers.

International agreements and GI exports

ROUND TABLE WITH REGIONAL REPRESENTATIVES 

Massimo Vittori, Director of oriGIn

INTRODUCTION: CLAUDE VERMOT-DESROCHES, PRESIDENT OF THE COMITÉ INTERPROFESSIONEL DU COMTÉ AND 

PRESIDENT OF ORIGIN 

regulate GIs supply 

http://www.europarl.europa.eu/sides/getDoc.do?pubRef=-//EP//TEXT+REPORT+A8-2018-0178+0+DOC+XML+V0//IT


 

 

PATRICIA MAUSSION, VICE-PRESIDENT OF PAYS DE LA LOIRE IN CHARGE OF AGRICULTURAL PROMOTION AND 

VALORISATION OF REGIONAL PRODUCTS 

public food 

procurements, 

support the economic structuring of quality food supply chains

At EU level, support for quality food supply chains should be strengthened

SIMONA CASELLI, REGIONAL MINISTER OF AGRICULTURE, EMILIA-ROMAGNA 

cross-cutting priority for quality systems 

 Investments: 

 Innovation: 

 Promotion: 

New CAP:

Omnibus Regulation

supply regulation

OLIVIER ALLAIN, VICE-PRESIDENT OF BRETAGNE REGION IN CHARGE OF AGRICULTURE   

 Regulation:

 The management of the II pillar of the CAP must be left to the Regions,

 Importance of agroecology



 

 

PELI MANTEROLA, DIRECTOR OF QUALITY AND AGRI-FOOD INDUSTRIES OF THE BASQUE GOVERNMENT 

new CAP regionalization

KOSTANTINOS AGORASTOS, GOVERNOR OF THE REGION OF THESSALY AND PRESIDENT OF THE UNION OF GREEK 

REGIONS 

MARCO REMASCHI, REGIONAL MINISTER OF AGRICULTURE, TOSCANA 



 

 

CONCLUSIONS 

THEANO VRENTZOU-SKORDALAKI, PRESIDENT OF AREPO, VICE-GOVERNOR OF CRETE  

 

 

 

 

PAOLO DE CASTRO, MEP, FIRST VICE-PRESIDENT OF COMAGRI, EUROPEAN PARLIAMENT 

EU budget

Innovations introduced by Omnibus for quality systems

legal superiority of the CAP over the 

competition rules

EC Communication on the future of the CAP

co-financing

distortions of competition


