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Key Facts Wine Region Franconia
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6. 290 ha grapevine area wrth 44 0]0]0 pIots 15 % in steap slops or terraces (approx.
900 ha > 40 % slope)

270 Wine Villages

3.135 grapevine growing estates,

There of 1.715 estates with a grapevine growing area less than 0,5 ha!
ca. 666 bottling and self selling estates, normally run by families

3 Cooperatives

Wine Production ca. 400.000 — 450.000 hl

Sales revenue ca. 250 — 300 Mio. EURO per year
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Frankonia — strong in direct selling

100%
90%
80% = Sonstige
70% m Fachhandel
60% Discounter
50% = Gastronomie
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Vineyards and wine production of the world

Aferzi () Production: (1)

300000 sty 260.000.000

World

Europe, total |~ .3.300,000
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Market conditions: Wine trade — Wine is a global "big business"

Ernest & Julio Gallo Winery USA
Constellation Brands Inc. USA
Distell Group Ltd. SA
The Wine Group Inc. USA
José Garia Carrion SA ES
Castel Fréres SA F
Accolade Wines Limited AUS
Treasury Wine Estates..
Vina Concho y Toro SA CHI
Grupo Penaflor S.A. ARG
Les Grand Chais de France..

Trinchero Family Estates USA

=

Peter Mertes; D
Sogrape ; Portugal

Caviro Soc.Coop |

The biggest wine companies

Cantine Ruinite & Civ
LVMH F Quelle WEINWIRTSCHAFT 5/2020 und 4/2022

Weinerzeugung Franken
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Market conditions: Wine trade — Wine is a global "big business"

Ernest & Julio Gallo Winery USA h300
Constellation Brands Inc. USA I 8300
Le Grand Chais de France SAS 310
The Wine Group Inc. USA 4P00
Baron Phillippe de Rothschild SA 1300
Trichchero Family Estates USA 4P00
Accolade Wines Limited AUS 300(
Treasury Wine Estates Limited AUS 1270
Yantau Changyu Group, China I I 20000
Vina Concho y Toro SA CHI I 8874
Schenk Holding, CH 37000
Sogrape SGPS, Portugal 1600
Miguel Torres SA, ES 1732
Castel Fréres SAS ; F 1400 . . .
Y 3500 The biggest wine compnies
Caviro Soc.Coop | 3500 Quelle WEINWIRTSCHAFT 4/2022
Cantine Ruinite & Civ 420
Marchese Antinori S.p.A 297
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Market conditions: Wine imports worldwide — Germany in quantity No.1
Figures in million hi
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Price ranges and purchase quantity wine in food retail and discount (0.75 L/Fl.)
from 2020 figures for all distribution channels!

2004 - 2010:
Over 70% of the wine under
1.99 euros in food retail and
discount

2013 - 2019:
Over 50% of the wine under
1.99 euros in food retail and
discount

G g
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1989 — 1999 - Big crisis ahead

Billig-Bocksbeutel stof3t
Weinbauverband sauer auf

Wein fur 87 Cent im Visier der Lebensmitteluberwachung

| Der Bocksbeutel als Ramsch-Artikell = ,i

Frinkische Winzer leiden unter vollen Kellern und ungeduldigen Banken

Crisis of wine quality- Crisis of globallzatlon
Crisis of Communication- Crisis of wine culture
Crisis of the structures — Crisis of the leaders

e
Eduscho
Gala Nr.1 od. Gala Reizarm Nr.1
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Der Wein des AnstoB3es i o, e T o

Zwei neue Silvaner sollen die Image-Probleme des frankischen Bocksbeutels |6sen
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Crises cause pressure to change and willingness to change

"Behind the-quality jofits wines
the quality of the region must also stand”

i CEWELD

LG Folie
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Topic beats destination: Travelling Wine — a worldwide tourist topic

R‘Z_ o ~ REISEMARKT 7

Iunges Franken

Hervorragender Wein in altmodischer Verpackung - das ist heute Vergangenhelt/ Eine neue Winzer-Generation mischt die Weingiiter auf

VO NEINZ HOLTGREFE TEEZRE 101 IR 11 Ar( e || i Denker unter den Winzern hat das Ha
| | B mitten im engen Ortskemn komplelt u
Volkach. Dem frinkischen Wein haftete | bauen lassen, die Archilekten kehrien
Gber viele Jahre ein altmodisches Image i wahrsten Sinne des Wortes das Unters
an. Bocksbeutel mil Wappenelikelten in { | nach oben.
Weinstuben mil dem Charme der fintzi- i Im dritten Stock befindet sich nun ¢
ger Jahre serviert - das blieb haften. Doch { } .  Traubenanlieferung, im zweiten Sto
dieses Image ist lingst passé, mil der bt ) { | } . wird der Wein ausgebaut, im ersten st ¢
neuen Winzergeneration ist die Moderne y! . 4 Flaschenlas und im Erdgeschoss ke
ins Frankenland eingezogen. Bei den Wei- { nen die Kunden in einem hoch attrakiiv
nen, bei den Etikelten, bei der Weingulsar- i -

Ein Besuch an der
kach dokumentiert di

WEIN.ARCHITEKTUR.REISE A R

nossenschaft mussten bei den 90 Mitghieds-
familien dicke Brotter bohren, bis die Inves-

Wien - Niederésterreich ttian abgesegoat wer

jeim Umbau wurde das bests Ge-
baude unter italienischen \andpnugﬂvql
der seine Farbwirkung je nach Sonnen-
Stand andert. For den historischen Kellet

Teilen Sie mit uns — einer Wein_Architektin und einer Wein_Akademikerin - die Begeister{' 4 Sondes LichikonzeptAm. verbiitioniaen
Auf einer Reise der besonderen Art fithren wir Sie durch die spektakularsten Weingiiter, v, - N
Tropfen und durchfahren die bezauberndsten Weingegenden.

Unser Repertoire an sorgsam gehiiteten Geheim-Tipps garantiert Ihr leibliches Wohl auf ; . WEINREISEFUHRER

AMERICAN
[ERRESS
Visit the Stellenbosch

American Express® Wine STELLENBOSCH

Routes, one of the biggest

tourist attractions i the WINE ROUTES

Western Cape.

-~ y , URLAUB
B German versION a) / B EIM WEIN

Suite 224, Postnet, XS061, Stellenbosch, 7599 | Tel: +27 21 886-4310 | Fax: +27 21 886-4330 | info@vineroute.co.za
www.steirischesweinland.c
Bayerische Landesanstalt fir
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Enoturismo
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Wine Cultural Landscape - Travel Motivation

Nice Landscape 24

Travel motivation in % of wine tourists
Vistit by Friends & Relatives
Indulgence Consumption 25 The Wine region
Satisfacion with former stays

good recovery

Recreation - 27
e [ 32

Recommendation
goos cycle tracks
Buying Wine

cultural offers

abwechslungsreiches tour.
Angebot

In Prozen®




The Frankonian Concept of Wine Tourism

WEIN.SCHONER ’LAND(

Reisen zum Wein

A ‘LAND OF WINE AND ’BEAUTY(

I LG Folie
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Obijectives of the Franconian Wine Tourism Concept -

Positioning Franconia as a highly attractive, modern region for the wine tourist
Enjoyment, culture, landscape, architecture, cuisine, etc.

Image promotion.of the region and Franconian wine
New:"emotional" image > Repurchase on the shelf

Development of tourist. added value and added value for the product wine

Emotion, experience, senvice > Senvice orientation > Diversification = Income
combination with new profit centers in wine tourism

Structural-development of rural areas
Innovation, quality of life, vitality - value creation

Building new partnerships = "Competence Partnership”
Development of an efficient infrastructure
Network = Cluster Wine Tourism

LG Folie
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What are we talking about?

,,,,,,,,

Regionality & Origin

>

» Authenticity & Credibility

» Cultivated wine culture &.culinary culture

> Sewice orientation

» Experience orientation in all dimensions

»> Customer Retention

» New customer acquisition

» Diversification = Income combination with new profit centers in wine tourism
» Structural development of rural/areas and countryside

Y X { { |
B

LG Folie
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Partnership in Competence - Partnership in Wine Tourism

The Working Group

Regional wine marketing Franconia

Franconian Winegrowers' Association

Bavarian. Ministry of State
for agriculture
and forests

Office for Rural Affairs
Development

Chamber of Industry and Commerce
WiirzburgSchweinfurt

Tour Guide Wine Experience
Franconia e.V.

District of Lower Franconia

Connecting al
actors in the
countryside of
wine

Wine-growing consulting
Franconia

Tourism organisation
Franconia e.V.

Franconian Tourism
wineregion GmbH

University

Bavarian. State Institute for
Viticulture and horticulture

Wiirzburg

Bavarian. Hotel & Breakfast
Restaurant Association

I LG Folie
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Government of

Lower Franconia

WEIN.SCHONER.LAND/

.ffm' <3
Bayerische Landesanstalt fir 25 {E""‘
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franken =

LJ[O A8 S Marketing — Mix:
Working Group »Product
PTLITS ) Central ) >Public relations
WEIN.SCHONER.LAND/ Success >Marketing

»Financing
» Controlling

' factor

IIIIIIIIIIIIIIIIIIIIII

Folie T
““‘% Bayerische Landesanstalt fir 25 KHEEW i
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Function of the LWG
Bavarian State Institute of Viticulture an Horticulture

Own work area at the Institute of Viticulture and Oenology

VVVYVVYVYVYY

Project development and project consulting

Moderation Regional Development - Workshops

Funding advice and funding processing

Market research: e.g. Sinus — Studies 2007 and 2017
Management tour guides and wine lecturers

Qualification measures For tour guides and wine lecturers
Quality Management - Certification

Communication:
Premium Travel Guide
Photo shoot, video and APP
Travel Guide Architecture & Wine; Soil & Wine
Trade fair presence: Green Week Berlin

Member of the project groups: Desta- Fair of Spirits
Gourmet Fair

LG Folie
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Cluster Wine Tourism

Wine experience
Wine sale
Architecture
Guest rooms
Conference / Seminar
Event

Heckenwirtschaft

Gastronomy

Fine from the countryside

I LG Folie
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Provider: Wineries, Coopertives
Restaurants, service providers, hotels, etc.

Tourist informations
Municipalities and cities

Funding programmes

Franconia Tourist Office
Regional wine marketing Franconia
Bavarian State Institute
of Viticulture and Horticulture

Creative input

Working Group

Franconia —Land of Wine & Beaut

mm Cultural Landscape Wine
I —————
.

Vinotheques
I —————
.
Tour Guide Wine Experience
I —————
.
Flying Wine Lecturers
I ————
.

Wine trails

Touristinfomations
I ———
|

Serving wine huts
I ———
|

Cycle paths
I ———
|
Magical places "terroir f"
I ———

Bayerische Landesanstalt fiir ";{E{&t\{'
Weinbau und Gartenbau SSeS882.0



Premium Strategy

WEIN.SCHONER.LAND/

Premium
Concept

Reisen zum
Frankenwein

Frankisches

Se Weinland Regional
& Concept
Tourismus

Local
Concepts

ABT X DEGE — S
; "/ Al ‘ m
WEINTA ENFANORAMA

FRANKENS JUNGER STER . STEIGERWALD

D (L Folie S
l"‘“ﬁ Bayerische Landesanstalt fir 25 {E""“
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I LG Folie

Strategic approach — Bottom up

Strategy concept

Infrastructure:
Trails

Cycle paths
Vinotheques
Control systems
Landscape, etc....

Partnership:

Association

Franconian Wine Country
Franconia Tourist Office
Hotel & Restaurant

Partnel‘ regionS South Tyrol,Moselle,Styria

Information:
Symposia
Seminars
Meetings
Consultation

Qualification:
Courses
Seminars
Training
Workshops

Certification:
Wine festivals
Guest room
Gastronomy
Other Providers

Service:
Wine Guides
Wine Lecturers

Events
Accomodation
Landscape etc.

Communication:
Umbrella brand
Advertising
Public relations
Fairs, etc

Franconian wine industry: winegrowers, wineries, trade, producer groups, associations,,

21

Government, tourism, gastronomy, municipalities

Franken
WEIN.SCHONER.LAND/

AUSZEICHNUNG

2007

Weingut & Weingasthof Grebner
Grofilangheim

»Zu Gast beim Winzer”

Weinbau und Gartenbau SSa&8820

ity
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The Franconian Wine Tourism Concept -

Information, Qualifying, Certifying & Communication:

Wine tourism with people & content

Community activities




Internationales

Weintourismus Symposium HERZLICH
® Iphofen WILLKOMMEN IM

c Willkommen
B Franken s in Frankens Saalestiick.
WEIN.SCHONER.LAND! FRANKENS JUNGER STERN [ 1 Y A ST e oy




Municipal and regional workshops
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New Wine tourism services

\
v 7 ~
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W

Gourmet Fair o
uides

Messe edler Brande

desta Volkach
4.-5.11.2017 ,

Bayerische Landesanstalt
Weinbau und Gartent




Tour Guide Wine Experlence Franconla

1997 Start of the flrst coursezuntil today 14 coUrses
Length of studies:

23 days,within 6 months

Course size 26-30 participants
Course contents:

Basics of viticulture

Psychology and didactics/of guest-guidance; incentive,
communication

Ecology of the habitatwvineyard, flora'and fauna

History,.Culture, Tourism, Customs, Architecture,

Culture of enjoyment (wine, glassfandfood, winesand health
EXxamination with ‘certificate (term paper, written and oral)

2000: Foundation of the association Gastefuhrer
Weinerlebnis Franken e.V.

Toeday:349 Wine.Guides
l‘.:."% Folie | | Bayerische Lﬁnri.r'qanstath
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Tour Guide Wine Experience Franconia

> 298 trained tour guides, 36 wine lecturers

» 2000: Foundation of the association: Tourist guide
Weinerlebnis Franken e.V. - today 260 members

» Board of Directors and Advisory Board meet 3-4 times/year

» Management at LWG / Working Group Wine Tourism -
Circular, administration and organization, further training,
coordination of the use of wine lecturers, trade fair use,
promotion: Bavarian Wine Tourism Program

» Press officer

» Internet Representatives

> Interior marketing: summer party; Educational trips, year-end
meetings - emotional attachment important!

» Annual tour guide day in August for the population —>-free of
charge - Donations for social commitment

LG Folie
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Flying Wine Lecturers

Training:
Basic requirement: Training as a tour guide wine experience
3 days training EDP, MS Powerpoint
6 days didactics, presentation technique, training

Examination: Preparation and implementation of a wine = -
seminar

Services:
Seminar offers for guests and on behalf of the winegrowers

Training of service personnel in gastronomy; vocational S
schools - "Flying Winelecture" T

External Seminars N *‘ |
Equipment: WP |

Projector , Laptop

USB Stick with seminar contents

Glass sets & wine accessories, aroma cases, specialist
literature

Folie
28
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Service "Tour Guide Wine Experience Franconia"
= TS

160.000 : §
- Em Tours <
6000 =@-Guests 140'660 *A
120.000
100.000
80.000
{00]0)
60.000
2
00 40.000
1000 20.000
0 800 2100 2630 2700 2980 3750 5557 6123 6168 6295 6521 4188 0

2002 2004 2006 2007 2008 2010 2011 2013 2015 2017 2019 2021

I Foli _ . . .
l\‘G 023 Quelle: LWG / Evaluierung Verein Géastefiihrer Weinerlebnis Franken 2022




Wine tourism infrastructure

Vinotheque concept

Bayerische Landesanstalt fur
Weinbau und Gartenbau %
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- Indispensable

wie e S
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Public transport — The River Main Loop Railway

Main POSt - wirburg-  Mittwoch, 13.08.2014 Seite 32

WEIN.SCHONER.LAND/

Reisen zum Frankenwein - www.franken-wemland.de

Mit dem Schienenbus zum Schoppenpfetzen

Sonderfahrten wahrend des Volkacher Weinfests - Ein Forderverein rettete vor elf Jahren die Mainschleifenbahn

l G Folie

33

che Landesanstalt fir
u und Gartenbau

b




Vinotheqgue concept Franconia

VINOTHEK |

Munlc:lpal and regional wine shops
Often combined with tourist information
Gastronomic.and,cultural offer
Provide a platform oflocal winemakers or from across the region
Are information centre, contact pomts
= : ﬂl‘n‘ | g




Campaign "Tree for Franconia's vineyards

FRANKEN

Weinberge zu Naherholungsgebieten machen®

Kirschen fiir die Weinberge: Frankische Weinkanigin Melanie Dietrich pflanzte ersten Baum des Jahres 2012

Die Zwetschge ist der Weinbergsbaum des Jahres

Von ungerem MEardeter

HERBERT EHEHALT
REGION WORZBURG Nach der Apri
kose im Jahr 2010 und der Zibarte
2011 ist die Kirsche heuer der offi
zielle Baum fr Frankens Weinberge.
Boim  Auftakt diesjahrigen
m.\nukm n dur
in Kooperat
cisus Arbeitkels

von der neuen Frinkischen \\em). >
nigin Melanie Dictrich aus Fahr g

planze. Die Schirmberrschaft uber-
v|-1hm der Prasid les Deutschen
Raiffeisenverbandes, Manfred Nis-

on nach ihrer
Dietrich mit
nd beim An.
wirtschaftsmi
1 am Tag da
\\rmkomxm

e Minkiertum die Herzen im
Sturm crobert. Genauso mag ¢S
pauprisident Artur Steinmann
ergangen sein. Beim ersten offizicl-
len Termin, der Auftaktveranstal
tung zur P

b er .\ 1 3 e . £ -
an seiner Seite*. Der Witz des Prisi- . > ] A =
‘ & i : i - e SRR WG o

denten sorgte jedenfalls fur allge

g @ Franken W Franken
'i 3 Die Zy t hy e
¢ 3 ¢ Die Zwetschge ie Zwetschg
Pitie™ g "B‘-" : " -l e Drvetechen e
Roter ¢ Die Quitte Bie Mandel Bie Aprik et —
Weinbergpfirsich ¢ s 200 Baum des e 2008 1€ Aprikose - Der Speierling
i 6 Jahs 2600 £ fr Frankens Weinberge fiir Frankens Weinberge Baum fir Frankens Weinberge 2010 © Baum des Jahres 2007
fiir Frankens Weinberge © flr Frankens Weinberge

P —— 3
207 | Edoese & s

i b ey

Folie
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|dentity-creating: Action Tree of the Year

Die Zwetschge
Baum fir Frankens Weinberge

Wir bitten Sle, uns bre Tellnahme mit Angabe

bty
& -
# der 2um 08 Maz 2017

- a Amt fur Lindliche Entwiddung Unterfranken
- > . Tel: 0931/4101- 516 Frau Wagenhduser
[ . Fax:0931/4301 500
- .- E-Malk: poststelle@ale ufcbayernde
L4 €

Amt fur Landliche Entwickiung
Unterfanten

-
»
FRANKEN
. -
' -

? Einladung
: .
& = ‘A »

p 4 | \ - 1 -
Folie A )
U | < Bayerische Landesanstalt fur
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Project: Valorisation of Franconian plums
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Project: Bavarian Truffle

Die Kitzinger

Freitag, 20.12.2013 -Franken & Bay]

\

£16100

Triiffel im Weinberg: (von links) Frankens Weinkonigin Marion Wunderlich mit dem ,Schwarzen Gold
felbaume), Weinbauprasident Artur Steinmann, Hermann Kolesch (Landesanstalt, kniend) Ulrich Stol]
Eberhard.

Direct Selling
Geburt des ,,Franken el

Erste Pflanzung von Triffelbdumen am Thiingershd ca-1 -900 € e
I l‘.:."% Folie Bayerische Landesanstalt fiir o
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Our latest kick in Wine Tourism — Magical places terroir f*

terroir f
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The wine tourism approach

— .
-
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Viticulture has always shapéd the landscape

Impressive panorama of the wine'culture landscape
Room/place to meet - Guided touks,wine tasting, event
Each place has its own wine-related theme

independent landscape design or architecture.

vV V.V V V VY

The topic is conveyed to the guest in a didactically demanding way, both
interactively and through the use of new, digital media.
» Three flags, a digital showcase such as communication (corporate design) )

are uniform for all locations.

l".:."% FO|Ie 2 Landesanstalt
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Wine tourism infrastructure — "terroir f" terroir £ ©
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Art — Culture — History

l".:."% FO|Ie € c 2 anstalt fir
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Mythology - Spirituality

i s e i ST, s

Folie ‘
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SLETEL
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terroir f =

Die magischen Orte des frinkischen Weines

Architecture — Aesthetics — Style — Design
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Biodiversity Project: "Blossomed,,

our new project for a green Silvaner homeland

wmoeniae | ¢ Competition for the valorisation or redesign

i e of "hotspots of biodiversity on/in vineyards"
- « As Community project of the local

winegrowers' associations

Fax: 0931/4101- 500 - poststelle@ale-ufrbayernde

Folie
Bayerische Landesanstalt fur
Weinbau und Gartenbau




Wine tourism as an opportunity for direct marketing

Winegrowers, wineries, cooperatives
........ they also have to move

A ASET W eclor

,%Mgﬁ in olberni
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g
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1950 : winemaking in the Blrgerspital

ye
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1960 to 1980: Phase of direct selling

I LG Folie
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Direct marketing today:
The winery as a "full-service provider in tourism"

kitchen

wine bar .
Storage ; Storage
\_casks ' bottle

= restauran

Storage
inno

LG E#O“e
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Cellar tour
£
i X

!
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Orchestra'qion
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Wine tourism Services
Internet

Fairs

Gastronomy

Press

Wine Events

Mouth to mouth

LG Folie
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New customer acquisition

83% of direct marketing wineries
offer wine tourism services

32% of new customers are
acquired through wine tourism
services

In Prozent




Architecture & Wine — Franconia first in Germany

LG Folie
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Wine architecture and tourism

- 3 _4 ‘-‘_. ; 0 e g
S ‘ \‘ ;' —‘A ;
\?‘ ARCEPRS. TS L0 :

Culture archltecture and wine are mextrlcably Ilnked 9 the

"genius loci" wine is given a structural form!!

The architecture makes the will to change and the dynamics
of a region recognizable

It signals competence (- wine shops, businesses; Hotels
"terroir F")

The symbiosis of scenic beauty, quality of wines and lifestyle
promises attractiveness

Ultimately, the architecture represents another "perceived
added value" of the wine, which is not available on the shelf
or at the click of a mouse

Y . -

Pat
,..;

.....
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Folie
56

WG



Travelling Wine - As a guest at the winemaker

Sk, deff mam Wi mis sl omn
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Travelling Wine - Wine Bars & Wine Bistros

l ( ‘\m "n“l‘
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Travelling Wine "Hotspot" in Franconia

The ,Bruckenschoppen® — Old River Main Bridge in Wirzburo




Vinotheken Leitsysteme

Tourist-
Lterroir f*

Winzer/ Weinguter Veranstaltungen

Feines aus Weinfranken

Quality Management

Qualitats-
management-

System
QMS

Bayerische Landesanstalt far
Weinbauund Gartenbau
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Checklists & Mystery Checks

3. Speisenkarte und Weinempfehlungen
Die Speisekarte (Tageskarte oder Menukarte) beinhaltet Weinempfehlungen zu einzelnen

) 20
Gerichten
Die Speisenkarte beinhaltet einen Schwerpunkt mit typischen frankischen/lokalen Gerichten 20
Zutaten.
Auf die Verwendung regionaler Erzeugnisse von Direktvermarktern wird in der Speisenkarte) 10
gesondert und deutlich hingewiesen
Die Speise- und Weinkarten sind sauber, gepflegt und ansprechend gestaltet 10

Zwischensumme Speisekarte u. Weinempfehlungen: 60

4. Wein- und Glaskultur:
Ausschlusskriterium: Das ,,regionale Achtel* wird im normalen "Schoppenromer" serviert.

Die Weine werden entsprechend der jahrezeitlichen Witterung mit der optimalen Serviertemperatu
gereicht (Frihling/Sommer: Weilweine 6-8 Grad C., Herbst/Winter 8-10 Grad C., Rotweine; 30
Fruhling/Sommer: 10-12 Grad C., Herbst/Winter: 16 — 18 Grad C., Sekt/Secco: 6-8 Grad C.)

Neben dem traditionellen Schoppenglas (mit moglichst dinnem Glasrand) fir den offenen
Ausschank, werden die Weine im Flaschenausschank grundsatzlich mit zeitgemafRen Glasern 10
moderner Trinkglasserien serviert

Zwischensumme Wein- und Glaskultur: 40

5. Servicekompetenz:

Der Service ist in der Lage gegentuiber dem Gast Weinempfehlungen entsprechend der Jahreszeif 20
und dem Speisenangebot auszusprechen-

Der Service verfugt Uber gute Kenntnisse zu den frankischen Rebsorten und ihren Weinen, sowie| 15
der lokalen Gegebenheiten (Lagen, Winzerbetriebe, Stilistik, Qualitdtspyramide)

Der Service verflgt daruiber hinaus Gber gute Kenntnisse zum touristischen Angebot in der Region
Kultur, Architektur, Natur etc.

15

Zwischensumme Servicekompetenz: 50
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Communication

WEIN.SCHONER.LAND/

ARCHITEKTOUREN ZUM WEIN

Ein weinarchitektonischer Reisefiihrer
durch Franken

FrankEm‘.’ ¢
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Internal marketing




Economic effects wine country Franconia

P
Key data on tourism in the wine country franconia 2012;
Around 76 million days of tourist stay
Around € 3.24 billion in tourism gross turnover
Income effects of around € 1.45 billion
Relative contribution of tourism to. 5.0 Y%primary production approx
Tax revenue from tourism (VAT and VAT only) around € 349 million
TR TIT T T e - TNENE o8 /..
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" The wine gives the landscape the most bright shining face”

SRS

Thank you very much for your attention
Contact:



mailto:hermannkolesch@dococons.com

