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AZIENDA ROMAGNOLI

Castel D’ Aiano (800 mt)
Mountain area of Bologna

Sassuolo

Bologna
 Dairy farm: around 700 tons/yr ‘_
* 90 milking cows
* Member of the Caseificio 4

Cooperativo Canevaccia oot

Prato

Firenze




PARMIGIANO REGGIANO PARMIIAND

IN MOUNTAIN AREA

Approximately 20% of the production of Parmigiano Reggiano and milk

for Parmigiano Reggiano is obtained in mountain areas
<

« 862,000 wheels in 2023,
« 83 dairies and 830 milk producers
« Approxim € 350 million at production value

LT
Thanks to the Supply Regulation Plan (since 2014), the
production in the mountain area has been safeguarded

<

But the problem of economic sustainability remains

REGGIANO



VALORIZATION TARGET gD

The production of Parmigiano Reggiano cheese (and milk) in mountain
areas has higher costs of around 8/10% compared to plain areas.

L

Higher costs: approx 0.7/0.9 €/kg cheese

S
The market does not recognize this price award
=

The «Mountain» Project, based on Reg. 1151/2012 and
665/2014,.... was born to give a concrete answer




THE CONSORTIUM PROJECT

TWO PILLARS

I I

CERTIFICATION LOGO

 Baseline: Reg. 1151

Additional
requirements

Minimum Age: 20 months
Quality check: sensorial panel
Producer name on pack/label
Not self-controlled but certified prODO
by Control Body




TARGETS ACHIEVED

SUPPLY VALORIZATION

« 35 dairies Many commercial operators (and
retailers) ask for the branded
product. The ""brand" is starting

o 220,000 certified wheels to be known

Market valorization has not yet
managed to transfer a satisfactory
"premium" to producers




ISSUES TO BE ADDRESSED AR

A strong obstacle to commercial valorisation is the presence on the market
of many products which - in different ways - use the term ""'mountain’’,

generating confusion for the consumer and misleading competition with
respect to the Consortium's project (and EU Reg. Aims!!!)

SV

PROPOSAL/REQUEST
The reservation of the mention ‘Mountain Product’ and transparency to the
consumer are a key point on which the European Commission and member
states should work
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