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Agriculture in Bavaria

▪ 13.2 million inhabitants

▪ 70,542 km2

▪ Agricultural area: 3.1 million ha

▪ 81,000 farmers (> 5 ha)

▪ average size of farms 37.8 ha

▪ > 1,300 companies crafters in the food sector

▪ T    v    f  h   g  f  d       : 168 m ll    €
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Consumer demands

Important aspects for consumers when buying food:
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Taste 93 %

Seasonal vegetables and fruits 79 %

Animal keeping/ welfare 77 %

Regional products 77 %

Discount offers 74 %

Fair trade 71 %

Organic production 70 %

Vegetables and fruit 83 %

Eggs 83 %

Bread and bakery 80 %

Meat and sausages 71 %

Milk and milk products 64 %

Source: Forsa/BMLEH Ernährungsreport 2025

Most relevant products:
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2010 

WeltGenussErbe Bayern

g.g.A./g.U.

from 2000

Spezialitätenland Bayern –

support for GIs in Bavaria

Quality schemes in Bavaria – history
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2025 

Genuss Bayern

1995 

Bayerisches 

Ökosiegel

2002*

Geprüfte Qualität 

– Bayern 

2015

Bayerisches 

Bio-Siegel

1985 

Qualität aus Bayern – 

Garantierte Herkunft

from 1992*

Stronger support for 

GI-registration in 

Bavaria

* new EU-frameworks
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GI products, 

PGI/ PGO

Quality schemes, 

regional labels

Core aspects specifity (receipe, variety, terroir, 

typical production)

quality and origin of raw materials and 

processing

Mainly used for outside the region inside the region

Objectives protection and recognition creating value chains, market access

Meeting consumer 

demand for

special products indication of origin and regional 

products

Applies to      f      d     („   g   l “) variety of products 

(„   k  “)

Quality schemes in Bavaria – strategies
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Geographical indications in Bavaria

▪ 54 geographical indications

 34 agricultural products

 12 spirits

 8 wines

▪ Examples:

 Bavarian Beer, Allgäuer Emmentaler (Cheese), Bavarian Pretzel, 

Nuremberg Sausage, Nuremberg Gingerbread, Franconian Wine, Franconian 

Plum Brandy

▪ activities:

 Marketing 

 Supporting producer groups (e.g. registration)

▪ Further information: www.weltgenusserbe.bayern
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http://www.weltgenusserbe.bayern/
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Activities in marketing for GIs
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Foto: Pia Regnet/ StMELFFoto: Schacht/ StMELF

© REWE
www.weltgenusserbe.bayern
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Bavarian quality schemes

Quality Schemes in Bavaria; Bilbao, 21 May 2026

Geprüfte Qualität – Bayern
Tested quality – Bavaria

since 2002
(previous label: 1985)

www.gq-bayern.de

Bayerisches Bio-Siegel
Bavarian bio-label

since 2015
(previous label: 1995)

www.biosiegel.bayern
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Requirements

▪ Controlled quality and origin across all stages of production: 

primary production, processing, manufacturing, packaging, retailing 

▪ Mandatory quality requirements in process- and product-quality,  

e.g. health and hygiene, animal welfare

▪ Requirements on origin:

 raw materials: 100% from the labelled origin (region)

 Processed mono-products: 100% from the region

 Processed composed products: minimum share of ingredients from the 

region, declared regional ingredients 100 % from the region 
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Structure

▪ Owner: Free State of Bavaria

▪ 28 product categories with specific quality requirements, 

e.g. beef, pork, eggs, potatoes, vegetables, grain/flour/bread

▪ Control system in 3 stages: 

 Self monitoring

 Certification by certification bodies according to ISO 17065

 State supervision and accreditation of certification bodies

▪ Control interval: 1 to 3 years on site, additional risk-based controls

Quality Schemes in Bavaria; Bilbao, 21 May 2026



Folie 12

Aims of quality schemes

▪ Improving market access for farmers and small producers to the quality 

systems of retailers

▪ Strengthening the position of farmers in the market

▪ Improving short value chains and support consumption of regional products

▪ Meeting the      m   ‘ d m  d for quality and regional products

▪ Improving transparency for consumers with secured labelling of origin

▪ Supporting food supply sovereignty 
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Relevance of Geprüfte Qualität – Bayern 

▪ 12,000 farmers

▪ 480 processing, manufacturing, packing and retail entities

(users of the label)

▪ 2,900 food retail outlets

▪ 55 % of cattle slaughtered in Bavaria

and 60 % of pigs slaughtered in Bavaria come from the programme
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Marketing activities
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© EDEKA



Folie 15

Consumer recognition of labels in Bavaria
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Share of the consumers asked, who know the labels:

Source: Technische Universität München, Bayernumfrage 2026
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Conclusions 

▪ Different strategies and directions of actions:

 GI: protection of products and marketing outside the region

 Quality schemes: market access, marketing inside the region

▪ Quality schemes are effective and valuable instruments to improve market 

access for farmers and small producers.

▪ Consumers expect clear definitions: definition of the region, definition of 

manufacturing steps in the region, share of regional ingredients, neutral 

controls

Quality Schemes in Bavaria; Bilbao, 21 May 2026
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